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Roadmap
Taking public image to the next level!

➔ People of Action
35 percent of the public is unfamiliar 
with any Rotary program, including 
their local club. 

➔ Rotary + Social Media
What can social media do for you?

➔ Video! Video! Video!

➔ Simple Storytelling
Grab attention, hook them in. 



The People of Action 
campaign communicates 
the essence of Rotary              
and reflects our                       
values.

Fact
60 percent of those 
surveyed said they 
were unaware that a 
Rotary club exists in 
their own 
community



Rotary People of Action







Top Values. People of 
Action.
We build lifelong relationships.

We honor our commitments.

We connect diverse perspectives.

We apply our leadership and expertise                                    
to solve social issues.

Tip

Highlight what is 
unexpected about 
your topic.

Tell the story.



https://www.youtube.com/watch?v=98ZD6WUatk8&t=3s




Rotary 5150 Website

http://rotary5150.org/


Rotary 5150 Facebook Page 

https://www.facebook.com/RotaryDistrict5150/


Rotary 5150 Instagram 



Rotary 5150 LinkedIn Group



Rotary International Website



Rotary Brand Center



What can social media do for you?

https://vimeo.com/67222356


Public Image + Social Media = Brand

What makes your club different?

Members are ALL Rotary brand ambassadors

https://www.facebook.com/RafaelEveningRotaryClub/
https://www.instagram.com/rafaeleveningrotary/


Share Your #RotaryStory



#WomenInRotary



#EndPolioNow

https://www.youtube.com/watch?v=8KkNKtbZIss
https://www.youtube.com/watch?v=VdmDZwx9u3E




https://www.youtube.com/watch?v=PFryy_dY0tg


Activity Time!

Option 1: Facebook Post

Option 2: #RotaryStory

Option 3: #EndPolioNow

Option 4: #RotaryProud



Key Video Statistics

Videos up to 2 
minutes long get 
the most 
engagement.

Viewers retain 
95% of a message 
when they watch 
it in a video 
compared to 10% 
when reading it in 
text.

The average user 
spends 88% more 
time on a website 
with video.



45% of people watch 

more than an 
hour of Facebook 
or YouTube videos a 
week. Tip

Use the slideshow 
function on Facebook to 
turn pictures into a short 
animated video 
slideshow. 



Storytelling
People need to understand Rotary through 
stories.

While many people have heard of Rotary, few 
people actually understand what Rotary clubs 
do. 

➔ Relate
Deliver stories via social media.

➔ Where others see problems, we see 
solutions.

➔ Video...Video...Video
Rotary has templates! Do live video!



Storytelling: 

Tell the story of Rotary and how we 

are people of action in your 

community and around the world.

Tip

Tell the audience about 
Rotary through a story, 
ideally a person.

Rotary People of Action





Remember!
Build confidence around your social media
sharing Rotary story efforts by practicing.

➔ Share Milestones
What has been accomplished? Tell the 
story through interviews, photo, video.

➔ Testimonials – You have many!
Who supports your idea in the 
community?

➔ What’s next?
How can your community get involved 
or find out more?



Q__+A and Break

?? ?



Register Today!
People of Action Campaign:

Rotary Brand Center

October 20, 2018 - 8:30a -12:00p

Location: Bay Model, Sausalito

Learn how to maximize the tools on 
rotary.org that are FREE!

Register at: Rotary5150.org



Leveraging Video to Share Your 
Rotary Story

Mo De Nieva-Marsh
Rotary District 5150 
Public Image Chair
2017-2019



https://www.youtube.com/watch?v=coqag4TufB0&t=1s


Tip #1: Smartphones Work!

• Be organic

• Keep it simple 

• Top three tricks: be close to your subject, vary 
the angles, shoot in order into video editor app



https://www.facebook.com/MarinHealthAndHumanServices/videos/vb.319449678134657/995555600524058/?type=2&theater


Tip #2: Be Creative 

•Tapping collective brain pool

•Capitalize on trends

•Humor – parody example



https://www.youtube.com/watch?v=coqag4TufB0&t=1s


https://www.youtube.com/watch?v=XO7i2qD1sJg


Tip #2: Good Content Sells

•Fills a need

•Video trumps same old flyer

•Plan ahead



https://www.youtube.com/watch?v=zkWbLJxH3lg&list=PLFufX8XE9UdyJEBrDlzVXHXoCo7rs3LQF&index=1


Tip #3: Sharing is Caring

•People remember lists

•Alternative to traditional PSA style

•Adaptable content for multiple outlets

•Magical formula: awareness + tips + 
takeaway



https://www.youtube.com/watch?v=Vf1q-POo7m4


Tip #4: Be Your Own News

•Create news when media fails to cover 
events

•Quick format with minimal prep time

•Footage at public event easier for 
release forms



https://www.youtube.com/watch?v=3tV5CNnVQdM


Tip #7: It Takes a Village to Amplify a 
Message
•Partners: Think outside of the box!

•Distribute in different ways – plan!

•Closed Captioning isn’t enough



https://www.youtube.com/watch?v=jLUpWV8z3ws


https://www.youtube.com/watch?v=pWaisxkqqPY


QUESTIONS?



Activity Time!

Option 1: Facebook Live Video

Option 2: Smart Phone Video

Option 3: Facebook Photo Collage Video


